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One of the main challenges I faced while creating my Indian skincare line inspired by Ayurvedic practices was 
defining a strong visual identity that felt both unique and cohesive. I struggled to find the right balance between 
making the brand stand out in a saturated market while still keeping a playful and inviting aesthetic. At first, I 
found it difficult to translate traditional Ayurvedic elements into a modern design without losing authentici-
ty. This uncertainty made the concept development phase longer than expected. However, through consistent 
sketching and experimenting with colour theory, I was able to explore different directions and refine my ideas. 

These tools helped me better understand how to combine tones, shapes, and cultural references, ultimately mak-
ing the design process more fluid and leading me to a final concept that felt both distinctive and 

aligned with my vision.

To overcome this challenge, I developed a clear creative direction by combining structured research with visual 
experimentation. I started by building a moodboard that blended traditional Ayurvedic elements such as natural 
ingredients, earthy textures, and cultural patterns with more modern and playful design references. Then, I used 

sketching as a way to quickly test different logo styles, packaging ideas, and layouts without overthinking each 
option. Applying colour theory helped me narrow down a palette that felt both vibrant and authentic, allowing 
the brand to stand out while still respecting its roots. By iterating through these steps and refining what worked 

best, I was able to create a cohesive and distinctive visual identity that successfully balanced playfulness with cul-
tural inspiration.
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